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Available at https://www.ebookit.com/books/0000004227/Facilitating-Genius-Illuminating-Brilliance-in-Your-Organization.html?tm
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Walt Disney (1901-1966)

Listen to that small voice and create your 
‘Magic Kingdom.’ 

Walt Disney founded the animation and entertainment empire which still bears his name. He began 
as a cartoonist in the 1920s, creating Mickey Mouse and eventually moving from short films into 
much-acclaimed animated features like Snow White and the Seven Dwarfs (1937) and Bambi (1942). 
Later Disney expanded into live-action features like Treasure Island (1951) and then into television -- 
the family-friendly variety program The Wonderful World of Disney was a prime time staple from 
1957-1983. During Disney’s life, his studios won forty-eight Academy Awards. In 1955, Disney 
opened a theme park, Disneyland, in Anaheim, California. It was an immediate hit and became the 
public flagship of the Disney empire. Other Disney theme parks have since opened in Florida, Tokyo, 
France, and Hong Kong. 
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HANDOUT



Know 
thyself.
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Multiple Intelligences
… a theory by Howard Gardner



Unleash your imagination.  
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Okay, Einstein, now what? 
• Take on serious challenges and play with them in 

your mind (Gedanken). What if we could _____?  

• Nurture both the rational and imaginative sides of 
of your brain. 

• Do you notice things that others do not think are 
important and wonder about them?  

• Take a short break from your studies. Go “play the 
violin.” Allow your thinking to gel.
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Tomorrowland 
• Pick one Disney character or movie that best depicts your 

present situation. Which would it be and why?  

• Brand recognition is important. Create an iconic logo.  

• Movies and television shape much of our thinking. Multimedia 
presentations may help you advance your cause. Brainstorm 
a list of fun-filled ideas that exploit the power of multimedia.  

• Sometimes it is a good idea to “buy into” a new market. Think, 
for example, of the partnership of Disney and Pixar. What  
partnerships might you form to solidify your position in 
tomorrow’s market? 



People everywhere enjoy a good laugh or clever story ... 

• If you were to pick one Disney character or movie that best depicts your present situation, which 
would it be and why?

• Brand recognition is important to just about any organization. Even non-profit organizations are 
concerned about their brand and public image. Think about the Red Cross or United Way. What 
brand, image, or symbol can you and your group create that might have the staying power and 
world-wide appeal that Disney enjoys? What iconic image can you think of that might match 
Mickey’s ears?

• Movies and television shape much of our thinking. Multimedia presentations and fun-filled 
experience can help you advance your efforts. Brainstorm a list of ads and marketing ideas to 
exploit the power of multimedia.

• Diversification is a strategy that Disney has used over the years. What are some of the ways that 
you and your team might open new markets or diversity your product offerings?

• Sometimes it is a good idea to “buy into” a new market. Think, for example, of Disney and Pixar. 
What new partnership might you form in the next 6-12 months that would solidify your position in 
tomorrow’s market?
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Available at …  
• eBookIt! 

eBookIt.com 
• Amazon 

Amazon.com 
• Barnes & Noble 

BN.com 
• Apple iTunes 

itunes.apple.com/us/
genre/books 

• Google Play 
play.google.com/
store/books 

• Kobo 
KoboBooks.com 

• Baker & Taylor’s 
blio.com 

• Ingram       
eBookMall.


